WSGA Producer Membership Application

Name:

Ranch/Business Name:

Address:

City/State/Zip:

County where ranch is located:

Phone:

E-mail:

Producer Membership

O Level I—$85 (1-100 Head)
L] Level I—$140 (101-250 Head)
L] Level 11—$220 (251-500 Head)
O Level IV—5$385 (Over 500 Head)
1 Retired Rancher—$60

[ Subsidiary—$50 each (family/ranch hands)
s Additional Membership
(Additional dues must accompany producer dues)

s Additional Contribution

Guardian of the Grasslands Membership
] $500 (Any number head)

Lifetime Member
[J $3,000.00 (payable in up to 4 equal installments)

METHOD OF PAYMENT
] cHECK [ MasterCard [ visa

Credit Card Number

Signature Exp. Date

Wyoming Stock Growers Association
PO Box 206 OR 113 East 20th St.
Cheyenne, WY 82001
Phone: 307-638-3942
Fax: 307-634-1210
E-mail: info@wysga.org
Website: www.wysga.org

—membership—

www.RealRanchers.com

Wyoming
Stock Growers
Association

Find us on Facebook, Twitter, and Blogger!

. L} Y ‘
pon't miss membership opportunities
M oving forward
T I T Effective litigation
M onitoring pertinent issues
I I Being involved
Environmental Stewardship
Representation on legislation
Stronger industry
Having a unified voice
| nformative publications
Participation in conventions

Save for Your Records

Amount Paid Check No. Date

Provisions in the Omnibus Budget Reconciliation Act of 1993
disallows as a deduction for Federal Income Tax purposes that portion of
membership dues used to directly influence state and federal legislation
and requires notification of association members.

In accordance with the Internal Revenue Service code 6033, we hereby
notify you that 15% (estimated) of your membership dues are nondeduct-
ible as an ordinary business expense, 85% (estimated) of your dues may be
tax deductible as an ordinary and necessary business expense.

Guardian of Wyoming’s Cow Country since 1872




About WSGA

The Wyoming Stock Growers Association (WSGA) was

Membership Benefits

WSGA members and their operations benefit from the

)

WSGA Proactive Agenda

Though WSGA leadership and members help shape

organized on April 4, 1872 to advance and protect the association’s primary act i thedssocaton agenda, primary focus is on the follow-
interest of the state’s | i vAdwédagyck producers and was tingissues:
2nd state cattlemen’s organ W;SéIA mak%sr\t a ﬁéh%rf%uluty tg de\)elgb pr%duc- US . 9Agricultural finance

Many of the early members lived back east in places
such as Omaha, Chicago, New York and Boston, but
the majority were Wyoming men who took an active
personal interest in the cattle business. The formation
of a cattlemen’s associ
t al at its inception.

greater significance, the principles for which it stood,
and the manner in which it was implementing them
were attracting industry-wi de attention.”
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WSGA was the first association formed in the Wyo-
ming territory and became the only organization in the
state focused entirely on serving the needs of the
cattle industry, which is the largest segment of Wyo-
ming’'s
that industry by protecting its economic, legislative,
regulatory, judicial, environmental, customs and
cultural interests.

Our association lobbies and tracks issues at both the
state and national levels; we work closely with the
state and federal agencies that write regulations
affecting the industry. We also participate in litigation
on critical issues and work to enhance the public im-
age of the cattle industry. As the industry continues to
face many age-old issues and new opportunities, we
seek to brmg a fresh approach to addressmg them
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tive professional relationships with state elected
officials and government agencies. The association
pursues it mission of advocacy primarily through
effective lobbying at ﬁ] oth state and national levels

0 nby v%?htseer Iﬁaé)ersh gnH &éerler{ne%l glcalf'f m e n

ﬂThe assomatlon malntalns a Iegal fund to enable it
to initiate, defend or support litigation on critical
issues with the potential to have a major impact on
its members’ ranching

WSGA-AGPAC is the political action committee of
the association and recruits and supports the elec-
tion of members of the Wyoming legislature whose
philosophies are conducive to favorable considera-

agr i c ultstmission is to perved d u c t itiomof the policy positions of the association on

issues before the legislature.
Information

WSGA strives to provide members with timely infor-
mation regarding events in the cattle industry and the
activities of the association.

fICowCountryquarterly magazine)

TNo Bull Shedimonthly newsletter)

fle-BUL Letirjoccasional email newsletter)
Promotion

WSGA believes in the mission of promoting the cattle
industry both locally and globally. This is done through
social media efforts (Facebook, Twitter, Blogger,) pro-
grams such as the Environmental Stewardship Award
Program, and partnering with organizations like Future
Farmers of America, Ag in the Classroom, and Wyo-
ming Leadership Education and Devel- opment.

fBrand inspection

[Cattle production
YEndangered species
fEnvironmental stewardship

- {[Federal lands

€ V € N qLivestock health

Marketing
flPredator management

ent e rIBreperty rights
fIPublic information
{State lands
Water
fwildlife management

Wyoming Agriculture

The value of the ag sector output in Wyoming annually
approaches or exceeds one billion dollars. In 2009,
11,000 farms and ranchers were operating in Wyo-
ming with a total land area of 30.2 million acres. Wyo-
ming ranks 11th nationally in total land in farms and
ranches and 1st in average size of farms and ranches.
The cattle industry is by far the largest component of
Wyoming Agriculture accounting for 64 percent of all
cash receipts in 2009. Cattle also led the way in 2009
in terms of value of productlon at S400 million.




